


Business Success 

Colorado Promotional Supply 1437 Denver Ave. #115, Loveland (970) 663-9498 www.copromosupply.com                                            

Compustar Technology Services (970) 774-5964  www.compustartech.com                                                         

Run PC Computer Solutions 524 W. Laurel St. Fort Collins (970) 493-5565 www.runpc.com                                                              

Business Equipment Services (BES) 595 N Denver Ave Loveland (970) 364-2763 www.besofcolorado.com 

Clothing & Gear                                                                                              
Inklings CSP 2230 W 1st St #E Loveland (970) 306-6315 www.inklingscsp.com                                                                 

Personally Yours 9th Street plaza in downtown Greeley, 8th Ave  (970) 351-6261 www.ideasfromtheharrt.com                       

Ploegstra Patches & Unique Boutique  (970) 396-0407                                                            

Home Services                                                                                                           
Xtract Environmental Services (970) 282-4333 www.xtractes.com                                                                                               

Rapid Rooter Service (970) 353-1885  www.rapidrooterservice.net                                                                                                   

Cherry Creek Home Mortgage: Krista Laber (307) 316-5400 cherrycreekmortgage.com/klaber                                                                                                           

413 Services: (970) 308-0260 www.413Services.com  

 

Auto & Metal Service and Repair                                                                 
Five Star Coatings 701 5th St. Greeley (970) 388-8058 www.fivestarcos.com                                                                                                          

Phil’s Pro Auto Service 707 12th St. Greeley (970) 330-4854  www.philsproauto.com 

 

Money, Investment , & Insurance                                                                           
Swanty Insurance Group 1402 W 28th St. #2 Loveland (970) 667-9133                                                                        

Learn 2 Invest Learn 2 Invest www.learn2invest.co                                                                                                                   

Riverside Insurance 732 S Lemay Ave Suite B, Fort Collins  970-999-0101 www.riversideinsuranceco.com 

 

Restaurants                                                                                                                  
G5 Brew Pub, 1018 Mahogany Way Severance (970) 686-7065 www.g5brewpub.com                                                                                       

Bulldog Pub & Grub 1815 65thAve. Greeley (970) 515-6398  bulldogdeligreeley.com                                                                                       

Burnout Grill,  1760 Broad St. Milliken  (970) 587-9997                                                                                                                 

Windjammer Roadhouse 3431 S CR. 31 Loveland (970) 667-8454  

 

Media Services                                                                                                      
Optic Soul Photography (720) 515-9553 www.opticsoulphoto.com                                                                  
T-Mobile Must Order Through CommunityPIF) Call (970) 714-0490                                                 
3C Media Corp. www.3mediacorp.com                                                                                                                           

J. Michael Photography  j.michael.raehal@gmail.com                                                              

 

Life, Health & Beauty                                                                                                    
Dr. Molly Sears: 2216 Hoffman Dr Loveland (720) 419-6486 drmollysearsnd.com                                          

 

 

Your Receipt From These Partners is a Donation to a Cause of your choice Text 

a Picture of the receipt to (970) 314-6517 with the name of the cause. 
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You will never know 

 I need to start this by saying the following; I purposely 

stay away from talking about God, or anything that has to do 

with religion. Not because I am a nonbeliever, I actually do be-

lieve, and not because I have a fear of offending anyone, I 

think the offence would be me talking about religions I know 

little to nothing about would be more offensive. I have always 

believed that there are validations to all religions, there are also 

people who can ruin every religion if they try to act like they 

know more than what they do. I do mention God in this story. I 

do not feel any reservations on doing so. If you are offended, 

that is not my intent. This is a story to honor Riley, nothing else. 

This is a story about a young man that fought harder in his ten 

plus years than other people do in a full lifetime. A young warri-

or that fought harder than most of us could. He did not give up 

until God told him he could do no more. He lived to become a 

hero of so many. We worried every time he fell ill, but he 

looked at all of us, and told us in his own way that he is in con-

trol. He will fight for others. He will live until he is done. And he 

did. He is a trailblazer, he worked with doctors to find a cure, 

giving so much information that will hopefully eradicate PKAN soon. When this happens Riley, you will never know how 

many people live because of your sacrifice.  

Your awful pain was felt by everyone you ever touched. We all say that we would do anything to take that pain 

from you. This was not a lie and was always said in a heart felt manner. We would have done anything to alleviate your 

pain. But we couldn’t Riley. You, young warrior, are the only one that was strong enough to take on all you did. Every 

time an adult would say that you were in trouble, you would open your eyes and prove us all wrong. You and God had a 

plan. You would fight until you could not fight any longer, and God would not take you until you said it was time. You 

were not in pain for a long-time young man, but your pain was more severe than any pain we could imagine. You will 

never know the humility you have placed upon us. Showing us what it is like to live through pain, how to fight every day, 

how to be who we are supposed to be.  

Not many of us knew you five years ago. We did not get to meet the young man that was as happy and healthy 

as most other children, Walking, running, playing with Mason, mommy and grandma. Most of us met you almost two 

years after PKAN had taken full control of your physical body. Even fewer had ever heard of PKAN, now it will be a mis-

sion for us to see it hurts no one else. Because it is important for those who have never heard of PKAN or pantothenate 

kinase-associated neurodegeneration, here is a brief explanation of what these kids battle every day. 

*Pantothenate kinase-associated neurodegeneration (formerly called Hallervorden-Spatz syndrome) is a disor-
der of the nervous system. This condition is characterized by progressive difficulty with movement, typically beginning in 
childhood. Movement abnormalities include involuntary muscle spasms, rigidity, and trouble with walking that worsens 
over time. Many people with this condition also develop problems with speech (dysarthria), and some develop vision 
loss. Additionally, affected individuals may experience a loss of intellectual function (dementia) and psychiatric symp-
toms such as behavioral problems, personality changes, and depression. 

Pantothenate kinase-associated neurodegeneration is characterized by an abnormal buildup of iron in certain 
areas of the brain. A particular change called the eye-of-the-tiger sign, which indicates an accumulation of iron, is typical-
ly seen on magnetic resonance imaging (MRI) scans of the brain in people with this disorder. 

Researchers have described classic and atypical forms of pantothenate kinase-associated neurodegeneration. 
The classic form usually appears in early childhood, causing severe problems with movement that worsen rapidly. Fea-
tures of the atypical form appear later in childhood or adolescence and progress more slowly. Signs and symptoms vary, 
but the atypical form is more likely than the classic form to involve speech defects and psychiatric problems. 

A condition called HARP (hypoprebetalipoproteinemia, acanthocytosis, retinitis pigmentosa, and pallidal degen-
eration), which was historically described as a separate syndrome, is now considered part of pantothenate kinase-
associated neurodegeneration. Although HARP is much rarer than classic pantothenate kinase-associated neurodegen-
eration, both conditions involve problems with movement, dementia, and vision abnormalities. 

Riley, you will never know how much you have taught us about this and other afflictions that can harm our chil-
dren. Your lesson has been taught, now it is our charge, making sure we don’t let your work go in vain. 
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Love, all around love. We throw around love quite often without a care what that word is about. We learned 
from you what love truly is. Not only from you, but from your family. Many of an eye teared up watching young Mason 
care for his older brother. Feeling love from mom and grandma as they post information to us about what is happening 
with you, all the time knowing that they are putting everything they have into dealing with the doctors, and nurses that 
come in and hurt you to try to help you. Everyone who has ever been around a child knows the heartbreak of hearing 
that child in true pain. Erin and Janis dealt with this on a constant basis since 2013 when you were first diagnosed. 
Then when they got to post the medical of your triumphs, it was a pride, a love, a relief, most important, it was a brief 
respite from the sorrow. We were all so very happy to be included as a part of your family and share in the love. You 
will never know how much you showed us true love. Even though I scared you every time I got around you, I love you 
little man.  

You will never know what you taught us about life. You wanted life. Not just yours, but you fought in order to 
save others from dealing with PKAN. You fought, harder than you needed to. You fought for life because it meant eve-
rything for you. You knew giving up was not an option when mommy, grandma, Mason and everyone else came 
around. We needed you, you fought to live. You taught the researchers how to help others continue to live, how to cure 
PKAN. This was unfair to you, but you took it upon yourself to make this life, your life.  

I write this story to get to this point, you do know. You always knew. And when you closed your earthly eyes for 
the last time and opened them in your new life, all your friends who have fought PKAN, all your past family, and Jason 
was standing there to greet you. They took your hand and walked with you to meet God. You were able to sit with them 
for the first time in a long time without pain and with your voice and tell them the stories of what you have done in your 
life. Tell them of what you have learned and how important your life truly has been. You always knew Riley, and you 
can now laugh at anyone who ever doubted you. 

Young man, young warrior, young hero, you have taught us strength, humility and love. We support you, but 
you lift us. We celebrate with your smile and stand heartbroken with your tears. You have a family that loves you, and 
they let us all in.  

 It was our turn to lift you. You were deep in our thoughts. You were struggling, and we sent our love through 

lighting these candle and prayer. Little hero, we don’t know if it helped you, but we had each other, and we wanted you 

to know that we love you. On October 27
th
, 2018, during an event we thought of you. We had got the word that things 

were so difficult for you. That you were struggling, and people were scared for you. We stopped our party to take a mo-

ment to pay homage to you. We lit our candles and Theron recited a prayer. Our group was small, but we know you 

could feel us. We did this for you, because of all you have done for us. 

Goodbye for now young warrior. Thank you for your life, your lessons, your toughness and sacrifice. You will 
be in our lives forever, and yes, I am positive that is something that you know.                                                                         
Here are the names with the candles. I hope these candles will provide you light. The light, like you, will always be in 

our heart.                Zak Clayton 
Julia Bower   Candice Bower    Theron Roberson 

Jake Kemnetz   Clarence Kemnetz  Spike Peifer 

Josie Roberson               Tristan Roberson  Rebel Peifer 

Debbie Grant   Mike Armstrong   William Armstrong 

Beavers Sen Leathers Inc. Leann Beavers   Jerry Clayton 

Lola Clayton    Patty McDaniel   Sarah Roybal 

Walter Remington  Pixey & Jasper Clayton  Justice Clayton 

Madisyn Jordon               Free Clayton   Linda Clayton 

 Zak Clayton 

 

*Courtesy of the U.S. Library of Medicine 



We would like to talk to you about a way to increase 

your business and assist the community we all call 

home. We live in an area with multiple college and high 

schools where graduations happen two times a year. 

We are lucky enough to be one of the best areas in the 

world for tourism due to our beautiful mountain area, 

camping, fishing, hiking, skiing, snowboarding. People 

come through this area because of multiple motorcycle 

and fundraising events, oh, and, we will soon have an 

opportunity for PGA events returning to Colorado with 

the opening of TPC Colorado in Berthoud. They come 

into the state for the great local sports teams, what I am 

attempting to say is, Colorado is the best state in the 

union, and we would like the opportunity to let people 

know about your business. We would like to ask you to 

help us improve the situation of people in need in our 

community. 

People have been coming to Northern Colorado for the 

great life it allows and the recreation it provides since 

before it officially became a state, August 1, 1876. 

Okay, so maybe not for the skiing so much that far 

back. All you must do is look back at our area 10 years 

ago to see the massive growth. Although I have not talked to anyone, I don’t think the growth is going to 

cease any time soon.  

From parents finding housing, transportation, and a trustworthy, honest mechanic, students looking 

for style and entertainment while in school, visitors looking for a place to stay while driving through or stay-

ing in town, new residents are looking for homes or daycare, and everyone likes a great place to eat, team 

that with the fact that if people see that your company is willing to give back to the community simply by 

them be a patron of your store, we have the confidence that you will see a great result in business. We would 

like to ask you to look over this proposal when your busy schedule permits. We then would like to ask you 

for the favor of 15 minutes to sit down with us so we can learn more about you and find out more about your 

needs as a business professional. If for no other reason, this will help our business learn and grow. We 

would like to express our appreciation and thank you in advance for any time you can investigate our       

program. Thank you for your time.  Call us today with any questions, (970) 714-0490.                                                                                
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What Motorcycle Insurance Do I Need? And Other Insurance FAQs 

By Scott O’Sullivan, The O’Sullivan Law Firm 

 

I spend a lot of time in my articles talking about why you need Underinsured Motorist Coverage 
(UIM) but I also get asked about the many other types of motorcycle insurance policies that you 
should have. And no wonder: insurance is a very confusing industry. Not only does each state have 
different laws guiding what kind of insurance you must carry, as well as the minimums required, but 
each insurance company offers these items differently. 

I often get asked the following questions: 

What motorcycle insurance do I need? 

What is collision insurance? 

What is comprehensive insurance? 

What is liability insurance? 

What is the minimum auto insurance required in Colorado? 

Why do I need underinsured motorist coverage if I have collision insurance? 

In this article, I’m going to break down each of those questions to help you better understand what 
you need to have legally and what you should have to protect yourself properly. (As I’ve said in the 
past, there is no magical pot of money when you get hurt in an accident. If the other driver isn’t in-
sured properly, you need to have enough insurance to cover your own expenses.) 

Questions to Ask Yourself When Buying Auto or Motorcycle Insurance 

While there are legal requirements guiding what kinds and amounts of auto and motorcycle insur-
ance you purchase, you need to also think about your personal needs beyond the bare minimum. 
Here are a few suggestions for you to consider from the National Association of Insurance Commis-
sioners. 

Your policy should: 

Provide at least the minimum coverage that your state’s laws require. (I’ve included Colorado’s 
mandates later in this article.) 

Provide enough liability coverage to 
pay someone else for their property     
damage, medical care and other 
costs that you may cause.  

Provide you with enough coverage to 
pay for your own property damage 
(collision insurance), medical care 
(medical payments coverage) and    
other costs (UIM) if you are in an      
accident. 

Provide coverage for all members of 
your household, including students 
away at school or other adults who 
live with you. 
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Does your current policy adequately address all of these areas? If you’re not sure, call your insur-
ance agent for a policy review. 

Now, let’s get into the weeds so that you can fully understand the different types of auto and motor-
cycle insurance. (You might keep this article handy and use it as a checklist when you’re talking to 
your insurance agent!) 

What is Collision Insurance? 

Collision car insurance protects your car when it is involved in a crash with another vehicle or a 
stationary object. Most car crashes and auto accidents fall under this kind of insurance policy. The 
types of damages include crashing into another vehicle, another vehicle colliding with yours, or 
ramming into a streetlight, pole, or some other stationary object. It'll cover the cost of repairs or re-
placements to your own car (liability coverage takes care of damages to other people's property). 
However, this coverage will not pay for any medical bills you incur. 
In Colorado, collision coverage is not required by law, though your bank may require it if 
you have an auto loan.  

What is comprehensive insurance? 
Comprehensive car insurance doesn't give you complete coverage, contrary to what its name 
might indicate. Comprehensive car insurance just covers damages to your vehicle not caused by a 
collision, and car owners can be surprised by how much this can encompass. Comprehensive cov-
erage generally falls under "acts of God or nature", that are typically out of your control when driv-
ing - a spooked deer, a heavy hailstorm, a carjacking, etc. 
In Colorado, comprehensive auto insurance is optional coverage, though your bank may 
require it if you have an auto loan.  

What is liability insurance? 
Liability car insurance covers damages to another person resulting from an accident that you 
cause. If you cause an accident, liability coverage will help you pay for damage to another person's 
property or for costs associated with their injuries. (Your liability coverage doesn’t pay for any of 
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There are two types of liability coverage: 
 

Bodily injury liability (BI) covers you if you cause an accident in which someone else is hurt or killed. 
Colorado requires limits of $25,000 per person for bodily injury, $50,000 per accident for bodily 
injury—commonly expressed as "25/50" on your insurance card. However, many financial experts 
recommend carrying at least $100,000 per person and $300,000 per occurrence - commonly ex-
pressed as "100/300.” 

Property damage liability (PD) covers you when you damage someone else's property. Usually it's 
someone else's car, but it could apply to buildings, utility poles, garage doors, and other physical 
property. Colorado requires a limit of $15,000 per occurrence. 

 
What is medical payments coverage? 
Medical payments coverage (Med Pay, or MPC) covers first responders, emergency room bills, co-pays, 
deductibles, doctor visits, chiropractors, massage therapy, physical therapy… In essence, it may cover a 
lot of things that your health insurance doesn’t. And if you die, your family can use it to pay off the bills 
that may have stacked up in the medical efforts that failed to save your life.  

Colorado insurers are required to offer you $5,000 in MedPay coverage. You must opt out or the cover-
age and premium will automatically be added—whether you're buying a new policy or renewing one.  

If I buy all of the insurance required by Colorado, why do I need underinsured motorist coverage? 
You should always (always, always) have Underinsured Motorist Coverage (UIM) on every car that you 
own. UIM kicks in when you’re the victim in a car accident and the other driver doesn’t have enough cov-
erage to pay for your bills. As I’ve said, in Colorado where the hit-and-run statistics look like an epidemic, 
you need UIM more than ever. I recommend a minimum of $250,000 of UIM because it covers medical 
deductibles, medical bills, medical co-pays, pain and suffering, lost wages and other economic losses. 

This is typically the “pot” from which those huge settlements that you see on TV come from. If you don’t 
have UIM, and the other driver only has $25,000 (the minimum required by the law), you will only get 
$25,000, which probably won’t even come close to covering your expenses. 

In Colorado, insurers are required to offer UM/UIM in the same amount as the bodily injury liability limits 
you select. UM/UIM can be waived only if it's rejected in writing. Don’t waive it; buy as much as you can 
afford! 

Handy Chart Showing Average Insurance Premiums in Colorado 

I know from my own personal shopping experience that selecting an insurance carrier can be frustrating 
and confusing. I’m happy to chat with you about the coverage you currently carry and what you might 
want to add. 

Additionally, the state of Colorado hosts a handy, interactive tool that helps you to compare your auto 
insurance costs to averages across the state. While it doesn’t tell you exactly what you should be paying, 
it can help you to understand if your premiums are high or low compared to others like you. This can be 
a nice bit of information when you’re shopping around. 

If you have any questions about this, please don’t hesitate to call, text or email me! 303-388-5305,                         
scott@osullivan-law-firm.com 
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CCEP brings you, Honoring Our Heroes and Their Sacrifice. 
 
 

Saturday, October 26th, 2019, National Day of the Deployed, Clayton Consulting & Event Planning Fund-

raising Program and Matt’s Place, 6013 S. College Ave. Fort Collins CO invites you to help us as we complete this 

years mission to build Care Packages for the currently deployed and raise money for American Military Family pre-

vent Soldier Suicide. This event is an event that will have three goals for assisting our military heroes.  

1.) We will be collecting goods to put together care packages for our kids who are deployed. We will start 

this immediately by placing collection boxes immediately around the community, collecting the following items;  

video games,  

board games,  

cards,  

toiletries,  

protein powder and snacks,  

sunscreen,  

glasses care,  

cards and letters etc.  

etc. We will be updating needs on the Facebook Page: A Gift that Matters that will launch on Thurs-

day, 8-1 2019. 

2.) Postage for the Care Packages 

3.) We will be raising money for our veterans, from all conflicts, dealing with the invisible war. We are sup-

porting American Military Family who is working tto save the lives of our women and men that gave 

more than they had in service of our country and community. 

As always, these events come with a cost, and we are asking for your assistance. We have plans to create 

a R.E.D. Shirts (Remember Everyone Deployed) it is because of the demand; we are looking to produce a sec-

ond one. We would love to have this shirt printed in color, but that depends on the amount of support given. It is a 

significate difference in cost, so please, join us, and get all your friends to do the same. 

We are looking for people to help us financially and will put together a marketing package that will cover 

your donation for your tax purposes. Every penny donated is important to what we do. With your assistance we can 

cover the costs of the event. That way, every penny can go to the mission. 

 

$1- $49: Private Donor: We will show our appreciation on to you Facebook posts every week when 

we run the ad on our pages and throughout the other pages we share our messages on. 
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$50- $99: Corporal Donor: In addition to the above, your name will appear on the flyer. 

$100-$149: Sergeant Donor: Everything plus, your name will appear in print on the shirt, we will  

also hang a banner if you have one at the event. 

$150- $199: Sergeant Major Donor: Everything listed but with a small company logo or family crest. 

$200 and $499: Colonel Donor: Large Logo on the shirt and everything else listed. 

$500 Above, you can be one of our General Sponsors: We will give you partnership naming rights 

for a program that will be taking place. We are looking for name sponsors for; 

Music 

Therapeutic Area 

Etc. 

A new flyer will print every Tuesday with updated sponsors, but we will email you the digital flyer within two 

days with the updated flyer, and your information attached for you to be able to show your support and help us 

make this your cause.  

The more sponsorship we have, the bigger and better we can be. We are meeting  with three event centers 

and with your immediate assistance we can will gauge the size we will need within the next week. Please help us 

honor our heroes and give gifts to them that will make a huge difference in their holidays this year. Please call us 

today with any questions at (970) 714-0490. 

We are also looking for donated items to hold a silent auction that will help us raise the money for our mis-

sion. Any donation of $25 or more will get mentioned on Facebook posts. Anything over $50, we will link your me-

dia outlets on the website, www.CommunityPIF.com. Once again, this will be a marketing expense for your benefit 

and taxes. Have any questions, please call us at (970) 714-0490.  

As always, we hope you will consider a long-term relationship with CCEP and CommunityPIF, and we will 

be offering special pricing for anyone who would like to join the program and sponsor our event. Feel free to call us 

with any questions at (970) 714-0490, or email us at thecommunitypif@gmail.com. Please, as a Sponsorship or 

Fundraising Partner, or as an event sponsor, join us, help us send holiday joy to our heroes. Help us make a differ-

ence in the life of a veteran. 

Please help us with our mission by placing a drop box at your location. We will promote it and bring you a 

flyer to hang on the box promoting what we are doing. We need you to join us in any way you can. The more eyes 
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August Is……….          
Black Business Month Children’s Eye Health and Safety Month      Family Fun Month    

Happiness Happens Month      International Peace Month    National Eye Exam Month                        

National Golf Month       National Immunization Awareness Month                                                           

National Water Quality Month National Wellness Month                                                       

Spinal Muscular Atrophy Awareness Month 

https://nationaldaycalendar.com/black-business-month-august/
https://nationaldaycalendar.com/childrens-eye-health-and-safety-month/
http://nationaldaycalendar.com/family-fun-month-august/
https://nationaldaycalendar.com/happiness-happens-month-august/
https://nationaldaycalendar.com/international-peace-month-august/
http://nationaldaycalendar.com/national-eye-exam-month-august/
http://nationaldaycalendar.com/national-golf-month-august/
https://nationaldaycalendar.com/national-immunization-awareness-month-august/
http://nationaldaycalendar.com/water-quality-month-august/
https://nationaldaycalendar.com/national-wellness-month-august/
https://nationaldaycalendar.com/spinal-muscular-atrophy-awareness-month/
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      Five Years   by Zak Clayton 

 It is here. Five years. Five years. August 16th, 2014, the day that changed my life. The day that some-

one decided that my lane was more important to them than me. Five years since someone walked over, shut 

off my lights, ran back to their vehicle and left me there, alone and unconscious in a ditch for close to 7 

hours. Five years since the surgeries, the plates, screws and everyday headaches.  Five years.  

Because some of people may not have heard the story, here we go; One week, well, six days prior to 

being run off the road, I was sitting with my brother Tom at the Windjammer. We had just ridden to Estes 

Park and we wanted to stop in for a beer. We were talking about our jobs. Tom looked at me and asked me 

why I was such a fool, I cleaned it up quite a bit. He knows of my joy in being able to help people. He asked 

me what it would take to get me doing what I loved. Money, time, an opportunity. That was three of the ex-

cuses I gave him. We sat there for about another hour, I made arrangements on what time I would be there 

on Saturday morning to help with the anniversary party. I rode up there and was sitting in the parking lot by 

7:30 AM, with breakfast burritos. We started to clean up and set up a few things. I knew it was going to be a 

long night, so I rode back home to get a little rest. When I woke up from my nap, I was really not wanting to 

go back up. I was just going to stay home and rest. Long work weeks and running every weekend had made 

me want to kick back a night. Now, saying this, it was not difficult at all to convince me to come back up. I 

think the words that got me was, “really, you’re wimping, (edited for children) out on us?!” So, I was back on 

Ellie around 1:30, heading back to Loveland.  

It was still a little early and I decided I wanted to go pick up my hat. I had left it at Hooters when Tom, 

Dianna, Linda, and I decided to go to the Harley Shop, then grab a bite. We sat there for a little while then 

headed up around the mountain for a nice peaceful ride. I had left my cap on the table. I stopped in and 

picked it up and headed out to the Jammer. This hat was extremely important to me. It was my brand new, 

white Washburn BODS hat. My son had just started his college life at Washburn, and I had only had it for two 

weeks. This is where the memory starts to fade. Fade is the wrong word, I go blank. I remember meeting a 

great guy and having an adult soda with him and then he bought me a knife, not just a knife but a small 

sword almost. I would not remember the knife thing, but I found it when I went out to the site after I was re-

leased from the hospital. 

I was able to use my brand-new hat the next morning, while I was still in the ditch. My hat doubles as 

a flag. A beautiful white hat that was now crimson stained made a great flag. I made it to my knees, and I was 

able to flag down a couple fishermen. I have never got to meet them again, I wish I could, I would love to 

thank them. I guess I also made an impression on the first responder who helped me out. I was told that she 

asked me if I could tell her where I was hurting, and like a dork, I said, “I feel pretty good except my toe.” I 

met her at a “Dine to Donate out at the Jammer a year or so later, and the first thing she asked me about was 

my toe.  

Through the head, face and neck issues, diagnosed 2 years later, I was placed in the situation where I 

now had the time and opportunity. Money, not so much, but we are working on that. So, to my buddy Tom, 

well, I found a way!! By the way, CCEP and its founder does not condone, nor do they suggest running into a 

fence to start your company. There are easier ways, I hope. 

I will go out to the area I was run off the road on the 16th at 11 PM and celebrate 5 years. I go out and 

revisit each of the last five years. I will go out and focus on the upcoming year. It truly has been more than an 

interesting ride. It is like everyone else; things are different than it was five years ago. I used to have energy  14 



                                                                                                                                                                                                 

after 60 plus hour weeks, now when a day off comes, it’s because I have pushed too hard. I talked to some-

one the other day that I would talk to everyday five years ago, I had lost this person’s phone number. Now 

saying this, it was hard for me to tell, I now have an I-phone and about seven hundred more contacts. Why 

can’t they just list the contacts like everyone else?! People from five years ago are there, just not as there. In 

their defense, I am not hardly anywhere that does not concern CCEP. It’s kind of funny, now I am a work-a-

holic,  trapped in a lazy person’s body. I will catch a lot of hell for that comment, but it is the way I feel some-

times. With the injuries and father time working against me, I just don’t have the same capability I used to 

have.  

I am very happy that I lived through the accident, certain days, and I am very happy that I have been 

able to create CCEP Fundraising Programs. I am working with, listening to, and reading the works of people 

who have great advice and knowledge on how to try and work smarter since harder is less of an option. I 

have also started doing things a little, or a lot, different. People have seen me drink water lately!! I am finding 

inspiration in many areas. I listened to an amazing book called Atomic Habits by James Clear, which has 

helped me start a routine in both the morning and evening. In a two-week period, I have only strayed once. I 

have even already added a morning walk into the mix. And anyone who knows me knows this is not a body 

that was built by a lot exercise. Twinkies and Diet Pepsi, yes, but exercise….. This book starts out with him 

telling you about how he was smashed in the head with the swing of a baseball bat, so I was intrigued imme-

diately. It helped me set up my first hour in a half in the morning, and last two hours at night. It is amazing 

how much it has helped, stunning. It truly helps knowing how a day is going to start. It has also helped me 

keep the office clean, well, clean ish. I have also listened to books from Dale Carnegie, Sun Tzu, and an author 

that I will not mention because he does not deserve recognition. Listened to books about Andrew Carnegie, 

Henry Clay Frick, Presidents Washington, Jefferson, Lincoln, Grant, T. Roosevelt, Taft, F. Roosevelt, JFK, 

Reagan, General Patton, Cleopatra, and an awful book about King Tut. I have read books by Rocky Romano, 

Robin Mullins Senger, (on sale on our webpage) and currently reading Ron Strickler. I am looking to the lives 

of these amazing people to find ideas on how to put together the best me possible. I tried to hire someone 

younger, better looking, and in shape to play me, but they wanted money, a lot of money. Listening to these 

books has been great because it really points out that everyone has things to overcome. Not just one thing, 

but multiple things. Daily or even issues that affect them throughout their life. Things that have made people 

quit, give up, or not even get started. Did you know that Lincoln would be considered clinically depressed to-

day, Theodore Roosevelt had crippling asthma as a child, and there was a constant fear he would not live 

through adolescence? Grant dealt with alcohol problems, and King Tut dealt with multiple health issues due 

to the incestual relationship of his parents. There is a saying that I love, a gentleman named Bob Brown stat-

ed that, “Behind every successful man, there’s a lot of unsuccessful  years.”  

Five years. On August 16th, that is how much time will have come and gone. I plan on continuing to 

learn, build and grow. Wait, grow the business. I hope to shrink a little personally. I ask a favor of you, grow 

with me. Grow with us. Let’s come together and help someone through their difficulty. Help                                              

someone find the joy of helping others. Let’s find a way to give someone a little hope. It is not that difficult to 

do. It does not matter who they are, a person without hope is devastating. Not only for them, but for the en-

tire community. Join the partners, join the program, visit the partners and turn in your receipts, simply by 

texting a picture of the receipt to (970) 314-6517. Who knows, together, we might be able to be the reason a 

future leader of the world flourishes. 
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Purchase your 

book at the cook 

off. If you have no 

one to give it to, 

sign it and we will 

give it  to a child in 

the hospital. It will 

help them through 

the scary tough 

time they are going 

through. 



 2019 4
th
 Annual CCEP llc./ Key Largo Chili Cook-Off & Toy Drive 

  Good day to you. On December 15th, we will once again be raising money for Northern Colorado children. For the last four 

years we have built a program that has dropped off toys in all 6 in 2016, 7 in 17 & 18, and now 8 Northern Colorado hospitals. We hold 

this event around Christmas time, and deliver the toys on Christmas eve, our intent is to leave the hospitals with toys for the entire year. 

We also leave board games for the family rooms. We are in the very beginning stages of the Community Cares Cub Club which will pro-

mote safety, teach precaution , and aid when possible.  

 We could really use your help. We need donations for our auction and door prizes, monetary donations for additional food, 

bowls, spoons, tables, advertisements for the event. Any donation will be appreciated, and we will happily show our appreciation as 

listed below; 

With any donation we will display your cards, coupons and literature of your business for public viewing.  

$5-$24: Printed name on the flyer, verbal mention at the event, a weekly ad on Facebook, Twitter, Google, and our linked in  

$25- $49: Logo on flyer, verbal mention, a weekly ad on Facebook, Twitter, Google, and our linked in, and an additional mention per 

week on Facebook 

$50 and more: We will hang your banner, Logo on the flier, verbal mentions, a weekly ad on Facebook, Twitter, Google, and our 

linked in, at least two additional mentions per week on Facebook. 

 

With your assistance we can 

make sure we can maximize our 

effectiveness and treat our chil-

dren in Northern Colorado during 

their scary time. We love the Chil-

dren’s hospital. Thankfully, they 

get donations from many groups. 

We want to make sure our chil-

dren, our kids, know that they are 

being thought of, that they do 

not have to be in Children’s Hos-

pital for a community to love 

them. With your donation, if re-

quired, we will offer you a mar-

keting receipt to use for your tax-

es. 

Thank you. Your assistance will 

help us accomplish our mission of 

at least three boxes of toys to 

every hospital to use throughout 

the year. 

Warmest Regards, 

Zak Clayton 

Zak Clayton 

President, founder CCEP         

Fundraising Program 
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 What is the future for Clayton Consulting & Event Planning llc., Community Pay It Forward Fundraising Program, 

and Community Cares Outreach and Entertainment? In short order, change. Not any overhaul, but improvement in how 

things are done. We are always looking for ways to improve in both functionality and effectiveness. The first, and main, 

focus has to be finding ways for CCEP Fundraising to become able to stand alone. As the president, I have been feeding 

the program through my disability in our now four years of business. While I do understand that financial issues are part 

of the startup, if we do not begin to create a self-sustaining culture, it is unlikely success will ever peak through. It is time 

to build and grow. It is time to offer something different to our merchant partners and provide an easier alternative to the 

Cause Partners for easier use and more direct, positive, results. With this in mind, there are things that we as a company 

must strive towards. This will consist of personal and company changes, additions, and acquisitions. Below is a struc-

tured plan for the remainder of the 2019 calendar year. With a strong, structured, and implemented plan, there is no rea-

son why in the next six months, there should not be market improvement and growth.  

 Scheduling and Planning: This is imperative. There have been to many times where the schedule has 
been overloaded and plans need to be altered due to health issues or because of being double booked. This must stop. 
And this can only be if we take a hard look into ourselves and work from there. There needs to be a steadfast schedule 
put into place. This may also include adding nothing additional until the plan has been implemented and is working. With 
events already scheduled for later on in the 2019 year, and improvement to the services we provide to current part-
ners, including but not limited to appearing at the events they are hosting, we have plenty to begin our implementation.  

Thank you to the Community Pay It Forward Sponsorship Partners 

Lynn R Hurst LegalShield: (303) 579-9630 lynnhurst.wearelegalshield.com 

O’Sullivan Law Firm: (303) 388-5304 www.osullivan-law-firm.com 

Key Largo Lounge: 3621 W 10th St, Greeley 

Clayton Crawford Home: 1427 7th St. Greeley (970) 353-5204  

One Business Connection: Call Greg at (303)818-2460  www.onebusinessconnection.com  

Direct Family Care of N. Colorado: 126 W. Harvard #1 Fort Collins (970) 632-4931 directfamilycareofnoco.com 

Parrott’s Sports Grill: 6050 Firestone Blvd #206, Firestone, (303) 774-0700    

Colorado Deal Finders: www.facebook.com/Colorado-Deal-Finder 

New Beginnings Functional Medicine (970) 305-0101 4745 Boardwalk Dr #C3 Fort Collins  newbeginningsfmc.com 

Zev Wellness: 300 Boardwalk Dr. #6A Fort Collins (970) 658-0187 www.zevwellness.com 

          

24 

http://lynnhurst.wearelegalshield.com/
https://l.facebook.com/l.php?u=http%3A%2F%2Fwww.onebusinessconnection.com%2F%3Ffbclid%3DIwAR2Jzhm7ZUrCadY_6tNUv7mNGApONTi8kSOuBqwA8HT-NkZZUI6ZWp9MTNM&h=AT2Dpu4JH49VyREqqrGpUN0i0spDAONfiCptG189RQKDWOMrwBc0iIh4vTZgv4AkmyniShHQ6i5ubA-hZFgrdUA3Hcj-yckgiIFqKB1eE8G


In addition, we need to look at planning events with more time, no less than six-month planning periods. There have 

been far too many events shoved into areas that leaves us running around to fill areas of need. A template needs to be 

built and followed for all events and happenings. There has been way too many fly by the seat of our pants events. We 

will continue to make sure every event is built in the spirit we started the company with, but we must build and maintain a 

structure that will show that this is a CCEP Event. It is a goal for people to look to CCEP for fun and exciting new experi-

ences, but this can only be accomplished by further and more thorough scheduling and planning. 

 Consistency: This will be one of the first by-products of better scheduling and planning. For far too long there 

have been lapses in our electronic media due to a time and energy issue. Our pages and sites are what people see first. 

When they look bad and unorganized, we look bad and unorganized. We must tighten this up. It must be one of our first 

goals. When we have a company look at us and see past names, logo’s or out of date items, it is going to lead to con-

cerns. We will not have to worry about questions, we will lose any consideration. There must be more emphasis on quali-

ty of sites. Far too often our mobile site has been out of sequence and hard to navigate. Having websites attached to 

partners that are incorrect is off putting, and it is also disrespectful. Worst of all it makes it difficult for potential customers 

to quickly log on, find a location, find the directions, and go. It has always been intended for our company to be a quick 

and easy alternative to fundraising. This is an issue that needs to be dealt with today and every day. Consistency must 

stay consistent.  

 Employees and Volunteers: There is far too much work to be done by just one person. Quite honestly, there is 

more to handle than even two, but this is a bridge/cross issue. We need to find incentive to bring on a part time employ-

ee or volunteer that will be consistent. Whether it is assistance in sales, networking, social media or other, this is impera-

tive. This will help the two proceeding plans be successful simply by being able to relegate a little of the day to day duties 

that have to be done. One of the plans for bringing in volunteers has already started to be implemented by insisting on 

volunteering time when they become a Cause Partner. The normal, nonnegotiable fee is 10% of every donation. If they 

cannot pay the upfront cost of the onetime $40 registration fee it is 15% or 20 monitored hours of volunteer time. After 

the time has been accomplished in full, they will be reimbursed the 5% additional fee. This will promote a couple actions; 

1.) it will help them become more involved in their own campaign, and 2.) it will help everyone in the program including 

the program itself obtain the ultimate goal in creating a more successful fundraising program. Creation of a job will un-

doubtably lead to more success. Grooming this individual to handle the responsibility with upcoming growth will encour-

age that growth allowing us to create further opportunities for success. I have promoted a longtime volunteer to the title 

of Assistant Director of Community Cares Outreach & Entertainment. She is young but very energetic and excited about 

taking a lead role in the CCEP family. Madisyn Jordan has so many ideas to bring in the young generation that as much 

as we wish we could, we just don’t understand. Success of a company will not happen alone. If it is one man’s dream, 

then it will remain a dream. Looking into turning the Community Cares Program non-profit is a possibility, but will this 

build passion for what we are doing? We aspire to be a company that people want to be at, want to grow with, want to be 

a part of. Presidents note: I do not ever want this to be a cliché theme, I want this to be real. I want 

people to work hard, but I want them to want to work hard for the good of the company. 

 Professional Website and Mobile Ap: Appearance is not everything, but in business, it is a lot. We need to put 

our best face forward. We have been using a WIX system that leaves much to be desired. We will be looking for a setup 

that will turn out more professional, functional, and much more user friendly. This will be necessary due to the addition of 

a mobile ap. Without the ap, we will not see the production we are looking for. We have tried to make things as easy as 

we can, and we are starting to see results, but we are far from where we want to be. It is our goal to have our media out-

lets work as an extension of the Merchant Partners website, or even act as one for those who do not currently have one. 

We also will look for tech support with the combination to maintain functionality and keep the sites updated with all cur-

rent software, and help us offer a top notch, user friendly system. 

 Sponsor for the Donation Dens: A little explanation before we begin. The name Donation Den is due 
to the Polar Bear, Nita, that we have used from the inception of the company. Polar Bear is very important to me be-
cause it was the name given to by a group of war time veterans when I rode with them. It is a name that is very important 
to me and I will continue to use the moniker Polar Bear. We have also created a Kids Safety fun club that we plan on 
rolling out in the very near future. It will be known as the Community Cares Cub Club. We use the Donation Dens for 
all the clothing and other donations that the public has shared with the community. While the Dens are necessary, we 
will look for someone to help us by purchasing the naming rights to one or both units we currently occupy. We have also 
been given the use of a 14’ box truck, (The Mobile Den) and we would like to do one of two things, purchase outright this 

vehicle and rebuild it from the bottom up, or purchase a newer truck, with newer truck problems. Either way, we will sell 
logo sponsorships for the year and place the logo on a wrap for the truck we have. We will charge enough to pay for 
insurance,  

25 



fuel and repairs. While the truck we have looks daunting when it comes to needed repair, it may be the less expensive 

option. This is one of the situations, due to the importance of this truck, where we will have to weigh our options due to 

age of truck, overall health of the vehicle, I have a retired diesel mechanic that will look at it for me. I have worked with 

him in the past and trust him implicitly. The Mobile Den will be used in the colder weather to pass out blankets, hoodies, 

coats, stocking caps, and possibly coffee and sandwiches with the CSU Club C.H.A.M.P. (Colorado Homeless Assis-

tance with Medicine Program) Colorado State. This can be a life saving mission, reaching people who otherwise may not 

have nothing else.  

 Office w/ Store Front: We will take a book from IMPACT in Denver. They have a store front where the dis-

placed, and those who find themselves in emergency need, can come in and grab what they need at no charge or for 

volunteer time. But, unlike IMPACT, I would like this shop to have a location for bike repair with donated parts, tent and 

air mattress repair and possibly even shower facilities with professional clothing for job hunting. We would also like to 

have a room for groups, and instructional life lessons. We would like to find volunteers to be trained in programs to be 

used in building a future, alcohol and drug counseling, possibly working with local programs who have licensed and doc-

umented councilors.  This will be a safety center for people who find themselves in dire need of assistance. The plan 

would also have this a location to maintain the Mobile Donation Den to be an outreach for those who cannot visit the 

store front. This store will not be a thrift store. Clothing and all other life critical needs will never be sold. There will be a 

program put in place to prevent abuse of donations, but we will be there for a chance at survival while they work with 

other organizations for services we do not provide.  

There has been a growing loss of life in the last few years in the winters, and it is truly unnecessary. When we 

go to our closets, we will all find items that we have not worn in many months or even years. This store front will give the 

community donor a place to drop their donations where it will truly do the most good, in the possession of the community 

in need. Items donated such as wall hangings, sporting equipment, stereos, home computers, will be sold to maintain 

shop costs and a lunch for volunteers every day. 

We at Clayton Consulting & Event Planning llc. love our program and we want to make sure it becomes the easi-

est, most used way to guide people to the way they shop and donate to people in the community. There are a lot of the, 

“money for shopping,” programs that are popping up. The advantage of our program is simple, we are designed for the 

smaller business that gets overlooked by these programs. We are committed to improving our service and increase the 

sales of our partners, the partners that are willing to commit to the community and the overall health of our neighbors. 

We will be rolling out new, enticing partnership plans.  

As a company, we commit to the proceeding plans for success. We invite your opinions and ask for your partner-
ship to help us succeed in building the community we have chosen to call home. Please callus at (970) 714-0490 if you 
would have interest in becoming part of a solution to problems that effect your community, our community, our home. 



What is the future for Clayton Consulting & Event Planning llc., Community Pay It Forward Fundraising Program, and 

Community Cares Outreach and Entertainment? In short order, change. Not any overhaul, but improvement in how things 

are done. We are always looking for ways to improve in both functionality and effectiveness. The first, and main, focus 

has to be finding ways for CCEP Fundraising to become able to stand alone. As the president, I have been feeding the 

program through my disability in our now four years of business. While I do understand that financial issues are part of 

the startup, if we do not begin to create a self-sustaining culture, it is unlikely success will ever peak through. It is time to 

build and grow. It is time to offer something different to our merchant partners and provide an easier alternative to the 

Cause Partners for easier use and more direct, positive, results. With this in mind, there are things that we as a company 

must strive towards. This will consist of personal and company changes, additions, and acquisitions. Below is a structured 

plan for the remainder of the 2019 calendar year. With a strong, structured, and implemented plan, there is no reason 

why in the next six months, there should not be market 

improvement and growth.  

 Scheduling and Planning: This is im-
perative. There have been to many times where the 
schedule has been overloaded and plans need to be al-
tered due to health issues or because of being double 
booked. This must stop. And this can only be if we take a 
hard look into ourselves and work from there. There 
needs to be a steadfast schedule put into place. This 

may also include adding nothing additional until the plan 
has been implemented and is working. With events al-
ready scheduled for later on in the 2019 year, and im-
provement to the services we provide to current partners, 
including but not limited to appearing at the events they 
are hosting, we have plenty to begin our implementation.  27 



In addition, we need to look at planning events with more time, no less than six-month planning periods. There have 

been far too many events shoved into areas that leaves us running around to fill areas of need. A template needs to be 

built and followed for all events and happenings. There has been way too many fly by the seat of our pants events. We 

will continue to make sure every event is built in the spirit we started the company with, but we must build and maintain a 

structure that will show that this is a CCEP Event. It is a goal for people to look to CCEP for fun and exciting new experi-

ences, but this can only be accomplished by further and more thorough scheduling and planning. 

 Consistency: This will be one of the first by-products of better scheduling and planning. For far too long there 

have been lapses in our electronic media due to a time and energy issue. Our pages and sites are what people see first. 

When they look bad and unorganized, we look bad and unorganized. We must tighten this up. It must be one of our first 

goals. When we have a company look at us and see past names, logo’s or out of date items, it is going to lead to con-

cerns. We will not have to worry about questions, we will lose any consideration. There must be more emphasis on quali-

ty of sites. Far too often our mobile site has been out of sequence and hard to navigate. Having websites attached to 

partners that are incorrect is off putting, and it is also disrespectful. Worst of all it makes it difficult for potential customers 

to quickly log on, find a location, find the directions, and go. It has always been intended for our company to be a quick 

and easy alternative to fundraising. This is an issue that needs to be dealt with today and every day. Consistency must 

stay consistent.  

 Employees and Volunteers: There is far too much work to be done by just one person. Quite honestly, there is 

more to handle than even two, but this is a bridge/cross issue. We need to find incentive to bring on a part time employ-

ee or volunteer that will be consistent. Whether it is assistance in sales, networking, social media or other, this is impera-

tive. This will help the two proceeding plans be successful simply by being able to relegate a little of the day to day duties 

that have to be done. One of the plans for bringing in volunteers has already started to be implemented by insisting on 

volunteering time when they become a Cause Partner. The normal, nonnegotiable fee is 10% of every donation. If they 

cannot pay the upfront cost of the onetime $40 registration fee it is 15% or 20 monitored hours of volunteer time. After 

the time has been accomplished in full, they will be reimbursed the 5% additional fee. This will promote a couple actions; 

1.) it will help them become more involved in their own campaign, and 2.) it will help everyone in the program including 

the program itself obtain the ultimate goal in creating a more successful fundraising program. Creation of a job will un-

doubtably lead to more success. Grooming this individual to handle the responsibility with upcoming growth will encour-

age that growth allowing us to create further opportunities for success. I have promoted a longtime volunteer to the title 

of Assistant Director of Community Cares Outreach & Entertainment. She is young but very energetic and excited about 

taking a lead role in the CCEP family. Madisyn Jordan has so many ideas to bring in the young generation that as much 

as we wish we could, we just don’t understand. Success of a company will not happen alone. If it is one man’s dream, 

then it will remain a dream. Looking into turning the Community Cares Program non-profit is a possibility, but will this 

build passion for what we are doing? We aspire to be a company that people want to be at, want to grow with, want to be 

a part of. Presidents note: I do not ever want this to be a cliché theme, I want this to be real. I want 

people to work hard, but I want them to want to work hard for the good of the company. 

 Professional Website and Mobile Ap: Appearance is not everything, but in business, it is a lot. We need to put 

our best face forward. We have been using a WIX system that leaves much to be desired. We will be looking for a setup 

that will turn out more professional, functional, and much more user friendly. This will be necessary due to the addition of 

a mobile ap. Without the ap, we will not see the production we are looking for. We have tried to make things as easy as 

we can, and we are starting to see results, but we are far from where we want to be. It is our goal to have our media out-

lets work as an extension of the Merchant Partners website, or even act as one for those who do not currently have one. 

We also will look for tech support with the combination to maintain functionality and keep the sites updated with all cur-

rent software, and help us offer a top notch, user friendly system. 

 Sponsor for the Donation Dens: A little explanation before we begin. The name Donation Den is due 
to the Polar Bear, Nita, that we have used from the inception of the company. Polar Bear is very important to me be-
cause it was the name given to by a group of war time veterans when I rode with them. It is a name that is very important 
to me and I will continue to use the moniker Polar Bear. We have also created a Kids Safety fun club that we plan on 
rolling out in the very near future. It will be known as the Community Cares Cub Club. We use the Donation Dens for 
all the clothing and other donations that the public has shared with the community. While the Dens are necessary, we 
will look for someone to help us by purchasing the naming rights to one or both units we currently occupy. We have also 
been given the use of a 14’ box truck, (The Mobile Den) and we would like to do one of two things, purchase outright this 

vehicle and rebuild it from the bottom up, or purchase a newer truck, with newer truck problems. Either way, we will sell 
logo sponsorships for the year and place the logo on a wrap for the truck we have. We will charge enough to pay for in-
surance, fuel and repairs. While the truck we have looks rough, it may be the less expensive option.  
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This is one of the situations, due to the importance of this truck, where we will have to weigh our options due to age of 

truck, overall health of the vehicle, I have a retired diesel mechanic that will look at it for me. I have worked with him in 

the past and trust him implicitly. The Mobile Den will be used in the colder weather to pass out blankets, hoodies, coats, 

stocking caps, and possibly coffee and sandwiches with the CSU Club C.H.A.M.P. (Colorado Homeless Assistance with 

Medicine Program) Colorado State. This can be a life saving mission, reaching people who otherwise may not have 

nothing else.  

 Office w/ Store Front: We will take a book from IMPACT in Denver. They have a store front where the dis-

placed, and those who find themselves in emergency need, can come in and grab what they need at no charge or for 

volunteer time. But, unlike IMPACT, I would like this shop to have a location for bike repair with donated parts, tent and 

air mattress repair and possibly even shower facilities with professional clothing for job hunting. We would also like to 

have a room for groups, and instructional life lessons. We would like to find volunteers to be trained in programs to be 

used in building a future, alcohol and drug counseling, possibly working with local programs who have licensed and doc-

umented councilors.  This will be a safety center for people who find themselves in dire need of assistance. The plan 

would also have this a location to maintain the Mobile Donation Den to be an outreach for those who cannot visit the 

store front. This store will not be a thrift store. Clothing and all other life critical needs will never be sold. There will be a 

program put in place to prevent abuse of donations, but we will be there for a chance at survival while they work with 

other organizations for services we do not provide.  

There has been a growing loss of life in the last few years in the winters, and it is truly unnecessary. When we 

go to our closets, we will all find items that we have not worn in many months or even years. This store front will give the 

community donor a place to drop their donations where it will truly do the most good, in the possession of the community 

in need. Items donated such as wall hangings, sporting equipment, stereos, home computers, will be sold to maintain 

shop costs and a lunch for volunteers every day. 

We at Clayton Consulting & Event Planning llc. love our program and we want to make sure it becomes the easi-

est, most used way to guide people to the way they shop and donate to people in the community. There are a lot of the, 

“money for shopping,” programs that are popping up. The advantage of our program is simple, we are designed for the 

smaller business that gets overlooked by these programs. We are committed to improving our service and increase the 

sales of our partners, the partners that are willing to commit to the community and the overall health of our neighbors. 

We will be rolling out new, enticing partnership plans.  

As a company, we commit to the proceeding plans for success. We invite your opinions and ask for your partner-
ship to help us succeed in building the community we have chosen to call home. Please callus at (970) 714-0490 if you 
would have interest in becoming part of a solution to problems that effect your community, our community, our home. 
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501c3/ non-profit  

#CHAMP of Colorado State: The  Colorado Homeless Assistance with Medicine Program  is 

a student organization that provides healthcare education and assistance to the homeless                  

community of the Fort Collins Area.  https://champcsu.wixsite.com/colostate 

#God Hates Abuse Project: We empower men and women who have experienced a toxic/abusive 

relationship to recognize their value and potential, identify their goals, and move toward their 

dreams. Intentionally create a safe and meaningful life and thrive!  

#HFOT: Homes For Our Troops– Building homes for our heroes who have had their lives turned 

around while defending our freedoms. 

#FOH: Folds of Honor– Larger 501c3 but very important. Giving scholarships to the families to our 

heroes who gave their life for our freedoms. 

#tbi/ptsd/suicide: Research and development, and treatment for our heroes of Colorado. 

#freeourgirls: Support for individuals who have been freed from sexual slavery and exploitation.  

#zacslegacy: Support for the families that are standing beside their children warriors fighting             

childhood cancer. 

#cch: Clayton Crawford Home: Full service adult care home for adults with special needs. 

#FoCo Café:  A non-profit restaurant that offers healthy and delicious meals to all people on a              

donation basis.  

#jasonfoundation: Building bigger and better resources for kids and adults to notice the signs of 

possible suicide and ways to become involved in prevention.  

 

 



Families/ Neighbors: 

#RIP Jason Wheeler: While waiting for a scheduled kidney transplant, Jason passed away. Left to 

honor his memory are his wife Mary and his two sons. They need your help. Please donate by              

turning in your receipts. 

#Annamarie Campoz: Helping AnnMarie get her daughter Ayana back. 

#Kathy Buck: To help her threw major medical issues. She has a right lung collapsed.  And three 

upcoming surgeries, and very little income through disability. She needs assistance to pay for bills 

and medications. 

#simmons: Family father had a massive stroke and passed away. Brittney and Rowen are home 

and could use your donation.  

#Sierra Peppler: Although, thankfully, she is in remission from Leukemia, Sierra suffered severe 

joint and bone degradation. There is a procedure that can stimulate relief, but it is only affordable in 

Panama. 

 

Our Young Warriors/ Youth Activities 

#rilrey4spoonbill: Young champion Riley is fighting to make sure that a cure for PKAN                             

Pantothenate Kinase-Associated Neurodegeneration found and kids will no longer have to deal with 

neurologic disease  

#rikerstrong: Young Riker was forced into the world early due to dangerous digestive and stomach 

issues. 

Community Improvement Projects 

#CCOE501c3: A donation in this direction will be used by ClaytonPIF in  order to obtain our 501c3 

exemption for Colorado Cares Outreach & Entertainment.  

#grocerycard 

#fuelcard 

Would you like help? Please, send us an email giving 

us as much information as you can. We will return 

communication within the next two business days. 

Please leave us your name, situation, phone number, 

and the best time to get a hold of you. It is the policy 

of Clayton Consulting & Event Planning to not          

discriminate for any reason. We are here to help. We 

are not a loan company. 
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